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Abstract:

Considerable attention has been devoted to rural tourism in the scientific tourism literature over the
last decades. The countryside is undergoing continuous change, as well as rural tourism and scientific
research covering its various aspects. The purpose of this study is to track changes that rural tour-
ism research has undergone. The author analysed research papers published by major international
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tourism journals in the past fifteen years with the aim to determine the actuality and proportion of
the topic of rural tourism. By categorizing the studies on rural tourism published by these journals
into different topic areas, the aim of the author was not only to identify the recurring themes and
sophistication of the chosen methodologies, but also to look for the unanswered questions concern-

ing rural tourism research.

1. INTRODUCTION

The academic study of rural tourism is a relatively re-
cent phenomenon and therefore, this field has undergone
rapid changes in the domain of research topics, focus of
the studies and the methodologies used. The countryside is
in a constant state of change, as well as rural tourism and
scientific research covering its various aspects. The purpose
of this study is to track changes of the scientific literature
on rural tourism and identify the main research themes ad-
dressed by the authors. The author analysed research pa-
pers published by major international tourism journals and
other major international journals dealing with the issue of
rural tourism. The following criteria were considered when
choosing the appropriate journals: the international nature
of the journal, its connection with rural tourism, its global
coverage and availability on sciencedirect.com. Five of the
selected journals are international journals focusing on aca-
demic research in tourism: Annals of Tourism Research,
Tourism Management, Tourism Management Perspectives,
Journal of Hospitality and Tourism Management, Journal of
Destination Marketing & Management. Each of the above-
mentioned international tourism journals assumes an inter-
disciplinary and integrative approach and strives towards
achieving the balance between the theory and practice.
While Annals is dedicated to developing theoretical con-
structs, the other four journals are more concerned with
planning, management and tourism and travel marketing.
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The other three journals have different concerns, but
each of them has an interdisciplinary nature and global cov-
erage. The main concern of the Land Use Policy is the social,
economic, political, legal, physical and planning aspect of
urban and rural land use. The Journal of Rural Studies is
concerned with the analysis of contemporary rural societies,
economies, cultures and lifestyles. Procedia - Social and Be-
havioral Sciences is an international journal that publishes
conference proceedings with an emphasis on any area of
the social and behavioural sciences or arts and humanities.

The definition of rural tourism is not consensual in the
international scientific literature. Defining rural tourism is
difficult as the notion of rurality is controversial on its own,
and rural areas can often be differentiated from urban ar-
eas with difficulty. Some suggest that rural tourism should
include all tourism activities developed in a rural area, i.e.
each form of tourism that is not rural should be considered
rural tourism. Others suggest that rural tourism is identical
with farm tourism or agritourism. Lane (1994:14) suggests
that rural tourism in its purest form is not just located in
rural areas, but it is rural in its functions, i.e. it is “built upon
the rural world’s special features of small-scale enterprise,
open space, contact with nature and the natural world,
heritage, ‘traditional’ societies and ‘traditional’ practises”.
Moreover, it is rural in its scale, which means that is usu-
ally small-scale, and traditional in its character, connected
with locals, controlled by locals or locally and with the aim
to ensure long term wellbeing of the area. (Lane, 1994). In
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the present article, the author has chosen the research pa-
pers that meet Lane’s definition of the pure form of rural
tourism.

Out of the research papers published in 8 journals in the
period between 2001 and 2015 (up to present), the author
has selected those where rural tourism is the main topic.
Research papers that mention rural tourism but are not
primarily concerned with it were omitted. There were 102
research papers that meet the chosen definition and the
above-mentioned criteria. The main purpose of the analysis
was to categorize research papers into different topic areas,
determine whether they are written from a supply or de-
mand point of view or both, and to find the most important
beneficiaries of the studies and geographical location of the
study areas. As managing tourism impact plays a crucial
role in the rural tourism development, the author examined
the extent to which the issue of sustainability is dealt with.

2. RESULTS AND DISCUSSION

Out of 102 analysed research papers, 3 do not have a
specified study area, as they are literary reviews of interna-
tional scientific literature (Shen et al., 2008; Prabhakaran
et al., 2014) and provide a framework for some aspects of
rural tourism, e.g. framework for destination management
and marketing organisations (Adeyinka-Ojo et al., 2014).
Moreover, 97.06% of research papers are addressed to a
specific study area that can be one destination or compari-
son of 2 destinations, a larger region, a state of a federal
country or a country. Table No 1 shows the proportion to
which the research papers study the different areas. Most
of the research papers (40.18%) are dedicated to the analy-
sis of larger regions determined either geographically (e.g.
the Lake District (Sharpley & Jepson, 2010)) or admin-
istratively (e.g. Maramures County, Romania (Cosma et
al., 2014). Their extension can vary from smaller areas (El
Alto Palancia, Spain) (Yagiie Perales, 2002) to lager coun-
ties (Wuyuan, China) (Zhoum, 2014). In 29.41"% of cases,
the study area comprises the whole country or the whole
state. These studies can include the economic analysis of
rural tourism of the given country in general (e.g. the rural
development of Lithuania is determined using economic
factors and calculations. (Snieska et al., 2014)) or they can
describe a marketing strategy for the industry of a country
(Chen et al., 2013). In 22.47% of cases, the studied area
comprises one single destination or the comparison of two
adjacent destinations. The research papers dedicated to a
single destination can describe the best practise village of a
given country, such as Fundata village in Romania (Bélan
& Burghelea, 2015), they can be dedicated to tourism sus-
tainability within a certain destination, such as the tradi-
tional village of Pancasari in Bali (Dewi, 2014) and among
many other topics they can be the case studies with differ-
ent main themes (e.g Clarkea et al. 2001; Morales et al.,
2004; Haven-Tang & Jones, 2012; Komppula, 2014). Yinga
and Zhoub (2007) compare the case of cultural rural tour-
ism in two adjacent villages in rural China, while Ghasemi
and Hamzah (2014) aim to investigate the appropriateness
of tourism paradigms developed in rural areas from the
point of view of the main stakeholders in two villages of
Lower Kinabatangan, Malaysia.

Table No. 1. The proportion to which research papers examine
different areas

%

1 or 2 destinations 27 26.47
Whole country 30 29.41
Region 42 41.18
Not specified 3 2.94
Summa 102 100

Table No. 2 indicates that Europe’s predominance is ob-
vious, as most of the studied regions are located in Europe-
an countries (54.55%). Asian countries are the second most
popular according to rural tourism research (31.31%). The
international rural tourism research map of South America
(1.1), Australia (1.1) and Africa (2.2), remain white com-
pared to other continents.

Table No. 2. The proportion to which research papers examine
rural regions of the continents

%

Africa 2 2.02
Asia 31 31.31
Australia 1 1.01
Europe 54 54.55
North America 10 10.10
South America 1 1.01
Summa 99 100

Fig No. 1 even more clearly indicates the predominant
countries in the academic study of rural tourism, where
Spain, the United Kingdom, China, Malaysia and the Unit-
ed States dominate.

As Table No. 3 indicates, most of the studies are dedi-
cated to the supply side of tourism (76.5%) thus providing
the analysis of the settlements, destinations, entrepreneurs
and locals. The topics vary on a large scale from sustain-
ability issues to destination branding, quality measurement,
transportation issues, rural development efc. The demand
side studies (17.65%) concentrate on typical activities and
preferences of rural tourists. The characterization of rural
tourists is a recurring theme in the observed period (e.g
Pilar et al., 2004; Park & Yoon, 2009; Farmaki, 2012, Bela
et al., 2015). In 5.88% of cases, both the supply and the de-
mand side are integrated in research papers. Some of these
papers consider the perceptions of many different stake-
holders (e.g. Farmaki, 2006; Byrda et al., 2009; Saxena &
Brian Ilbery, 2010).

Table No. 3. The proportion of demand and supply side litera-
ture between 2001-2015 and 2011-2015

%

2001-2015 both 5.88
demand 17.65
supply 76.47
2011-2015 both 0.00
demand 18.33
supply 81.67
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Figure No. 1

Besides determining whether the research papers are
dedicated to the supply or demand- side of tourism, the
author also (18,63%) identified who or what is in the centre
of the studies: the tourists, who trigger the tourists activity
(18,63%), the locals who are mostly affected by the tour-
ist activity (31.37%), the entrepreneurs (8.82%) engaged in
rural tourism activity, the destination itself (20.59%), de-
velopment (10.78%) of rural tourism as seen by stakehold-
ers not directly involved in tourism, the policy (0.98%), the
rural tourism events (0.98) or the literary reviews in case of
theoretic research papers (2.94%). The perspectives of the
residents have been in the focus of the studies in the tourism
impact literature of the 21st century. This is reflected by the
fact that the highest percentage of studies has been dedi-
cated to the inhabitants of rural tourism villages. In most
cases, the residents’ perception and attitudes concerning the
effects of tourism have been analysed. Cui and Ryan (2011)
compare the urban and rural residents of the perceived im-
pacts of change induced by tourism in rural China, whereas
Park and Stokowski compare rural tourism places under
different growth levels in terms of crime effects (2009). The
gender differences in understanding the attitudes of locals
towards rural tourism and community involvement in it
also appear (Petrzelka et al., 2005). Steven Deller (2010) in-
vestigates the role of tourism in changing poverty rates in
rural settlements of the USA. Community conflict manage-
ment linked to tourism in South Korea is analysed by Park
et al. (2012). Silva and Leal (2015) explored the connection
between rural tourism and the national identity of residents,
while Ghanian et al. (2014) analysed the satisfaction of resi-
dents to assess their commitment and attitude towards rural
tourism in Oraman County, Iran. The analysis of the atti-
tude of residents towards rural tourism has been a recurring
and global theme in the past 15 years. Interestingly enough,
each research paper with a multiple perspective approach
i.e., that takes into consideration or compares different
views of all key stakeholders involved in rural tourism (resi-
dents, operators, tourists, policy makers and farmers), was
written in the period between 2006 and 2010.

By exploring the research papers published in 8 inter-
national scientific journals, the author identified the main
research themes shown in Table No. 4, just like the per-
centage in which they appear in the past fifteen years and
in the past five years. The theme that appears in most cases
is related to development and competitiveness. Namely,
21.57% of research papers were dedicated to development
or rural tourism or development and restructuring of the
rural area interested in tourism. Over the past five years,
the theme has slightly lost its importance. Liu (2006) inves-
tigates the development of tourism focusing on the rural
capacity to absorb tourism in Kedah, Malaysia, while Nepal
(2007) analyses the processes of growth and development
of rural settlements affected by tourism. Su (2011) carried
out research on the special role of rural tourism in China’s
rural socio-economic regeneration. Balezentis et al. (2012)
discuss the future challenges of rural tourism development
in Lithuania, while Gavrila-Paven (2015) looks for a way to
stimulate economic development that offers an alternative
to the agricultural dependence of the community.

The second most popular theme (13.73%) is the impact
of tourism that is strongly interrelated with sustainabil-
ity issues. The topic has become even more popular in the
past five years (13.73%). Tourism can exert environmental,
social and economic impact on rural settlements. Nepal’s
(2008) research paper is dedicated to environmental im-
pact of rural tourism, as it analyses energy consumption
patterns in tourist lodges in the Annapurna region, just like
Valdivia and Barbieri’s (2014) research that conceptualized
agritourism as a climate change adaptation strategy which
can supplement agricultural incomes and sustain rural live-
lihoods in Andean Altiplano, Bolivia. The social impact of
rural tourism is addressed in Park et al.’s (2012) research
carried out in South Korea. Byrda et al. (2009) compare the
differences between stakeholders in the way they perceive
the impact of tourism on rural communities. The visual im-
pact of rural tourism is addressed by Jeong et al. (2015), de-
scribing a new methodology to predict and assess the visual
impacts of second homes.
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The two themes, namely Tourism impact studies and
studies addressed to Livelihood, human capital and local
identity slightly overlap, as the livelihood and wellbeing
of residents is one of the social impacts of rural tourism.
Namely, 13.73% of the studied research papers have the per-
spectives of residents as their central theme, discussing is-
sues related to livelihood and wellbeing of the locals, to local
identity and issues interrelated with human capital. Biddul-
ph (2015) investigates the livelihoods in the rural periphery
of a tourism boom village, concluding that tourism had little
or no impact on the livelihood of the locals and that tourism
related employment was at low risk and low return labour
migration of some of the residents. Falak et al. (2014) aim
to develop the framework for repositioning of rural tour-
ism through assuming community approach. Ghasemi and
Hamzah (2014) want to find out what motivates the locals
to choose the appropriate tourism paradigm in their regions,
as well as in two villages of Lower Kinabatangan, Malaysia.
Accordingly, Iorio and Corsale (2010) found out that ru-
ral tourism had a positive effect on the lives of the selected
entrepreneurs in rural Romania, who talked about positive
experiences. The author found out two studies on identity.
The first one investigates the possible impact of diversifica-
tion and transformation of farming into tourism on social
identity of farmers (Berit & Haugen, 2011), whereas the
other one explores the connection between rural tourism
and national identity (Silva & Leal, 2015). The studies on
human capital and livelihood and identity of locals have be-
come even more important in the past five years, as a period
in which 16.67% of research papers have been dedicated to
issues interrelated with residents.

The interest in tourists, their characterization and seg-
mentation have remained constant throughout the exam-
ined 15 years (8.82%). Some of the studies concentrated
on tourists have as their primary purpose segmentation
and profiling of motivation of rural tourists in South Ko-
rea (Park & Yoon, 2009), Finland (Pesonen & Komppula,
2010), Cyprus (Farmaki, 2012), Taiwan (Chen et al., 2013),
and Gambia (Rid ef al., 2014). Francois Bel and co-authors
(2015) carried out the activity-based segmentation of visi-
tors’ stays in three rural regions of France, while Lourdes
Molera et al. (2007) provide a better understanding of the
demand for rural tourism through market segmentation
analysis. Frochot (2005) provides a deeper insight into the
profiles of rural tourists in two Scottish locations in her ex-
ploratory study. Pilar et al. (2005) determine the tourists’
profiles that correspond to different types of rural tourism
accommodation. Yagiie Perale (2002) determines the fea-
tures that characterize a new tourist class, they call modern
rural tourism. Correia Loureiro (2012) goes deeper into
the human psyche by exploring the effects of experience
economy on place attachment and behavioural intentions
through emotions and memory.

The rural tourism marketing has gained considerable
importance in the past five years, with 11.67% of studies
dealing with destination branding or destination image. A
few such examples are as follows: Zhou (2014) identifies a
set of themes found in the destination image of Wuyuan,
China, Adeyinka-Ojo (2014) attempts to shed more light
on destination management and marketing organisations
(DMMOs) in the context of rural tourism, Cosma et al.
(2014) analyze marketing innovations implemented in rural
tourism companies in Romania, while Lee et al. (2015) ex-

amine the position of branding processes of two non-profit
organizations engaged in promoting rural development.

Quality Measurement, quality management and sat-
isfaction of visitors is another important topic (5.88%)
that shows that the benefits of rural tourists are gaining
more and more importance (e.g. Albacete-Saez et al., 2007;
Hernandez Maestro et al., 2007; Devesa et al., 2010; Polo
Pena et al., 2013; Kastenholz et al., 2012). Other recurring
themes comprise rural cultural tourism (4.9%) (e.g. Mac-
Donald & Jolliffe, 2003; Royo-Vela, 2004; Morales Cano
& Mysyk, 2004; Bitsani & Kavoura, 2014), comparison
of rural and urban tourism from different perspectives
(3.92%)(e.g Weaver & Lawton, 2001; Thompson, 2004;
Cui & Ryan, 2011; Yang et al. 2014) and Integrated Rural
Tourism management (3.92%) (Saxena, 2008; Saxena &
Ilbery, 2010; Panyik et al., 2011; Lee, 2013).

Table No. 4. The main research themes

2001-2015 2001-2005
% %

Agritourism 0.98 1.67
Authenticity 0.98 1.67
Tourists (eharacterlzatlon, 8.82 8.33
segmentation, needs)
Development and
competitiveness (Rural ‘ 21.57 18.33
development and restructuring,
the development of rural tourism)
Innovation 2.94 5.00
IRT 3.92 3.33
Lifecycle 0.98 0.00
Livelihood, human capital
and local identity (Residents 13.73 16.67
perspective studies)
Local Food 0.98 0.00
Marketing (destination branding,
destination image, branding, 7.84 11.67
promotion)
Qulahty Measurement and Visitor 5.88 5.00
Satisfaction
Risk management 0.98 0.00
Rural - urban comparison 3.92 3.33
Rural Cultural tourism 4.90 1.67
Rural Ecotourism 0.98 0.00
Seasonality 0.98 1.67
Spmltuahty (rural religious 0.98 167
tourism)
The impact of tourism and
Sustainability 13.73 18.33
Tourist routes 0.98 0.00
Tourism 1nfr.a and suprastructure 2.94 1.67
(Transportation)
Policy and legislation 0.98 0.00
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3. SUMMARY

Rural tourism has been the central theme in numerous
international scientific journals of tourism science and oth-
er different profiles, which indicates interdisciplinary nature
of tourism set in rural environment. The author identified
21 research themes, indicating multileveled and varied na-
ture of rural tourism and its coexistence with other types
of tourism and urban tourism. It has also become apparent
that creating categories for characterization of rural tourism
research is a difficult task due to the fact that many themes
tend to overlap. The main recurring themes are rural de-
velopment, tourism impact, attitudes of residents towards
tourism and segmentation of rural tourists. The research
papers dedicated to the supply-side analysis of rural tourism
still prevail, while the demand side is slightly overlooked.
However, it is important to note the growing tendency of
research papers written on the demand side, as the benefits
of rural tourists are gaining considerably more importance
in the academic research of rural tourism. On the other
hand, a great number of studies is dedicated to the welfare
of the residents of a settlement, whose wellbeing (objective
and subjective) is still under research. Europe’s dominance
is obvious when it comes to locating the studies geographi-
cally, while Africa, South America and some Asian coun-
tries remain the white spots on the map of international
rural tourism research. Some issues, including the role of
women in rural communities and their tourism activity, the
problems of rural tourism in multi-ethnic areas, or the role
of rural TDM organizations, have not been dealt with at all,
despite their huge importance.

As the countryside is changing constantly, the scientific
literature dealing with it is also constantly changing. The
issues to be over researched in developed countries can be
interesting research topics in the third world countries, or
in the areas where rural tourism is a relatively new phe-
nomenon.

REFERENCES

Adeyinka-Ojo, S.F., Khoo-Lattimore, C., & Nair, V. (2014).
A Framework for Rural Tourism Destination Manage-
ment and Marketing Organisations. Procedia - Social
and Behavioral Sciences, 144, 151-163. doi: 10.1016/j.
sbspro.2014.07.284.

Albacete-Séez, C.A. et al. (2007). Service quality measure-
ment in rural accommodation. Annals of Tourism Re-
search, 34(1), 45-65. doi: 10.1016/j.annals.2006.06.010.

Bélan, M., & Burghelea, C. (2015). Rural Tourism and its Im-
plication in the Development of the Fundata Village.
Procedia - Social and Behavioral Sciences, 05 (188), 276-
281. DOI: 10.1016/j.sbspro.2015.03.393.

Balezentis, T., Kris¢iukaitiené, I, Balezentis, A., & Garland., R.
(2012). Rural tourism development in Lithuania (2003-
2010) - A quantitative analysis. Tourism Management
Perspectives, 2-3, 1-6. doi: 10.1016/j.tmp.2012.01.001.

Bel, F., Lacroix, A., Lyser, S., Rambonilaza, T., & Turpin, N.
(2015). Domestic demand for tourism in rural areas:
Insights from summer stays in three French regions.
Tourism Management, 46, 562-570. doi: 10.1016/j.tour-
man.2014.07.020.

Berit, B., & Haugen, M.S. (2011). Farm diversification into tour-
ism - Implications for social identity? Journal of Rural
Studies, 27 (1), 35-44. doi: 10.1016/j.jrurstud.2010.09.002.

Biddulph, R. (2015). Limits to mass tourism’s effects in rural
peripheries. Annals of Tourism Research, 50 (1), 98-112.
doi:10.1016/j.annals.2014.11.011.

Bitsan, E., & Kavoura, A. (2014). Host Perceptions of Ru-
ral Tour Marketing to Sustainable Tourism in Central
Eastern Europe. The Case Study of Istria, Croatia. Pro-
cedia - Social and Behavioral Sciences, 148, 25, 362-369.
doi:10.1016/j.sbspro.2014.07.054

Byrd, E.T., Bosley, H.E., & Dronberger, M.G. (2009). Com-
parisons of stakeholder perceptions of tourism impacts
in rural eastern North Carolina. Tourism Management,
30 (5), 693-703. doi: 10.1016/j.tourman.2008.10.021.

Cano, L.M., & Mysyk, A. (2004). Cultural tourism, the state,
and Day of the Dead. Annals of Tourism Research, 31
(4), 879-898. doi: 10.1016/j.annals.2004.03.003.

Chen, L.Ch., Lin, Sh.P., & Kuo, Ch.M. (2013). Rural tourism:
Marketing strategies for the bed and breakfast industry
in Taiwan. International Journal of Hospitality Man-
agement, 32, 278-286. doi: 10.1177/0047287514546224.

Clarke, J., Denman, R., Hickman, G., & Slovak, J. (2001).
Rural tourism in Roznava Okres: a Slovak case study.
Tourism Management, 22, 193-202.

Correia Loureiro, S.M. (2012). The role of the rural tourism
experience economy in place attachment and behav-
ioral intentions. International Journal of Hospitality
Management, 40, 1-9. doi: 10.1016/j.ijhm.2014.02.010.

Cosma, S., Paun, D., Bota, M., & Fleseriu. C. (2014). Innova-
tion — A Useful Tool in the Rural Tourism in Romania.
Procedia - Social and Behavioral Sciences, 148, 507-515.
doi: 10.1016/j.sbspro.2014.07.073.

Cui, X., & Ryan, Ch. (2011). Perceptions of place, modernity
and the impacts of tourism — Differences among rural
and urban residents of Ankang, China: A likelihood ra-
tio analysis. Tourism Management, 32 (3), 604-615. doi:
10.1016/j.tourman.2010.05.012.

Deller, D. (2010). Rural poverty, tourism and spatial hetero-
geneity. Annals of Tourism Research, 37 (1), 180-205.
doi: 10.1016/j.annals.2009.09.001

Devesa, M., Laguna, M., & Palacios, A. (2010). The role of
motivation in visitor satisfaction: Empirical evidence in
rural tourism. Tourism Management, 31 (4), 547-552.
doi: 10.1016/j.tourman.2009.06.006.

Dewi, LK.Y. (2014). Modeling the Relationships between
Tourism Sustainable Factor in the Traditional Village
of Pancasari. Procedia - Social and Behavioral Sciences,
135, 57-63. doi: 10.1016/j.sbspro.2014.07.325.

Falak, S., Chiun, L.M., & Wee, A.Y. (2014). A Repositioning
Strategy for Rural Tourism in Malaysia - Community’s
Perspective. Procedia - Social and Behavioral Sciences,
144, 412-415. doi: 10.1016/j.sbspro.2014.07.310.

Farmaki, A. (2012). An exploration of tourist motivation in
rural settings: The case of Troodos, Cyprus. Tourism
Management Perspectives, 2 (3), 1-88. doi:10.1016/j.
tmp.2012.03.007

Frochot, I. (2005). A benefit segmentation of tourists in rural
areas: a Scottish perspective. Tourism Management, 26
(3), 335-346. doi: 10.1016/j.tourman.2003.11.016.

Gavrild-Paven (2015). Tourism Opportunities for Valorizing
the Authentic Traditional Rural Space — Study Case:
Ampoi And Mures Valleys Microregion, Alba County,



SITCON 2015 - RESOURCES AS A FACTOR OF TOURISM DESTINATION COMPETITIVENESS

Romania. Procedia - Social and Behavioral Sciences.
188. doi: 10.1016/j.sbspro.2015.03.345.

Ghanian, M., Ghoochani, O.M., & Crotts, J.C. (2014). An
application of European Performance Satisfaction In-
dex towards rural tourism: The case of western Iran.
Tourism Management Perspectives, 11 (2), 77-82. doi:
10.1016/j.tmp.2014.04.005.

Ghasemi, M., & Hamzah, A. (2014). An Investigation of the
Appropriateness of Tourism Development Paradigms
in Rural Areas from Main Tourism Stakeholders’ Point
of View. Procedia - Social and Behavioral Sciences, 144
(1), 15-24. doi: 10.1016/j.sbspro.2014.07.269.

Haven-Tang, C., & Jones, E. (2012). Local leadership for rural
tourism development: A case study of Adventa, Mon-
mouthshire, UK. Tourism Management Perspectives, 4,
28-35. doi:10.1016/j.tmp.2012.04.006.

Hernandez, M.R.M., Munoz, G.P.A., & Santos, R.L. (2007). The
moderating role of familiarity in rural tourism in Spain.
Tourism Management, 144, 203-211. doi:10.1016/j.sb-
spro.2014.07.288.

Iorio, M., & Corsale, A. (2010). Rural tourism and livelihood
strategies in Romania. Journal of Rural Studies, 26 (2),
152-162. doi: 10.1016/j.jrurstud.2009.10.006.

Jeong, ].S., Garcia-Moruno, L., Hernandez-Blanco, J., & Ja-
raiz-Cabanillas, F.J. (2015). An operational method to
supporting siting decisions for sustainable rural second
home planning in ecotourism sites. Land Use Policy,
41 (4), 550-560. doi: 10.1016/j.landusepol.2014.04.012.

Kastenholz, E., Carneiro, M.]., Peixeira Marques, C., & Lima,
J. (2012). Understanding and managing the rural tour-
ism experience — The case of a historical village in Por-
tugal. Tourism Management Perspectives. 4, 207-214.
doi: 10.1016/j.tmp.2012.08.009.

Komppula, R. (2014). The role of individual entrepreneurs in
the development of competitiveness for a rural tourism
destination — A case study. Tourism Management, 40,
361-371. doi: 10.1016/j.tourman.2013.07.007

Lane, B. (1994). What is rural tourism. Journal of sustainable
tourism, 2 (1-2), 7-21. doi: 10.1080/09669589409510680

Lee, A.H.J]., Wall, G., & Kovacs, J.F. (2015). Creative food
clusters and rural development through place branding:
Culinary tourism initiatives in Stratford and Muskoka,
Ontario, Canada. Journal of Rural Studies, 39 (1), 133-
144. doi: 10.1016/j.tourman.2013.07.007

Lee, S.H., Choi, J.Y., Yoo, S.H., & Oha, Y.G. (2013). Evalu-
ating spatial centrality for integrated tourism manage-
ment in rural areas using GIS and network analysis.
Tourism Managemen, 34, 14-24. doi: 10.1016/j.tour-
man.2012.03.005

Liu, A. (2006). Tourism in rural areas: Kedah, Malaysia.
Tourism Management, 27 (5), 878-889. doi: 10.1016/j.
tourman.2005.05.007.

MacDonald, R., & Jolliffe, L. (2003). Cultural rural tourism:
Evidence from Canada. Annals of Tourism Research, 30
(2), 307-322. doi: 10.1016/S0160-7383(02)00061-0.

Molera, L. et al. (2007). Profiling segments of tourists in rural
areas of South-Eastern Spain. Tourism Management. 28
(3), 757-767. DOLI: 10.1016/j.tourman.2006.05.006.

Moslem Ghasemi & Amran Hamzah (2014). The role of in-
dividual entrepreneurs in the development of competi-
tiveness for a rural tourism destination — A case study.
Tourism Management. 40, 361-371. doi: 10.1016/j.tour-
man.2013.07.007.

Nepal, S.K. (2007). Tourism and rural settlements Nepal’s
Annapurna region. Annals of Tourism Research, 34 (4),
855-875. doi: 10.1016/j.annals.2007.03.012.

Nepal, S.K. (2008). Tourism-induced rural energy con-
sumption in the Annapurna region of Nepal. Tour-
ism Management, 29 (1), 89-100. doi: 10.1016/j.tour-
man.2007.03.024

Panyik, E., Costa, C., & Ratz, T. (2011). Implementing inte-
grated rural tourism: An event-based approach. Tour-
ism Management, 32 (6), 1352-1363. doi: 10.1016/j.tour-
man.2011.01.009.

Park, D.B., & Yoon, Y.SH. (2009). Factors influencing social
capital in rural tourism communities in South Korea.
Tourism Management, 33 (6), 1511-1520. doi: 10.1016/j.
tourman.2012.02.005.

Park, D.B., Lee, KW., Choi, H.S., & Yoon, Y. (2012). Factors
influencing social capital in rural tourism communities
in South Korea. Tourism Management, 33 (6), 1511-
1520. doi: 10.1016/j.tourman.2012.02.005.

Park, M., & Stokowski, P.A. (2009). Social disruption theory
and crime in rural communities: Comparisons across
three levels of tourism growth. Tourism Management,
30 (6), 905-915. doi: 10.1016/j.tourman.2008.11.015.

Perales, RM.Y (2002). Rural tourism in Spain. Annals of
Tourism Research, 29 (4), 1101-1110.

Pesonen, J., & Komppula, R. (2010). Rural Wellbeing Tour-
ism - Motivation and Expectation. Journal of Hospital-
ity and Tourism Management, 17, 150-157.

Petrzelka, P., Krannich, R.S., Brehm, J., & Trentelman, C.K.
(2005). Rural tourism and gendered nuances. Annals
of Tourism Research, 32 (4), 1121-1137. doi: 10.1016/j.
annals.2005.04.007.

Pilar, 1., Pin, A., & Diaz Delfa, M.T. (2004). Rural tourism de-
mand by type of accommodation. Tourism Management,
26 (6), 951-959. doi: 10.1016/j.tourman.2004.06.013

Polo Pefia, A.L, Frias Jamilena, D.M., & Rodriguez Molina,
M.A. (2013). Validation of a market orientation adop-
tion scale in rural tourism enterprises. Relationship be-
tween the characteristics of the enterprise and extent of
market orientation adoption. International Journal of
Hospitality Management, 31 (1), 139-151. doi: 10.1016/j.
ijhm.2011.06.005.

Prabhakaran, S., Nair, V., & Ramachandran, S. (2014). Com-
munity Participation in Rural Tourism: Towards a Con-
ceptual Framework. Procedia - Social and Behavioral Sci-
ences, 144, 290-295. doi: 10.1016/j.sbspro.2014.07.298.

Rid, W., Ezeuduji, 1.O., & Probstl-Haider, U. (2014). Segmen-
tation by motivation for rural tourism activities in The
Gambia. Tourism Management, 40 (1), 102-116. doi:
10.1016/j.tourman.2013.05.006.

Royo-Vela, M. (2004). Rural-cultural excursion conceptual-
ization: A local tourism marketing management model
based on tourist destination image measurement. Tour-
ism Management, 30 (3) 419-428. doi:10.1016/j.tour-
man.2008.07.013.

Saxena, G., & Ilbery, B. (2008). Integrated rural tourism. A
border case study. Annals of Tourism Research, 35 (1),
233-254. DOI:10.1016/j.annals.2007.07.010.

Saxena, G., & Ilbery, B. (2010). Developing integrated rural
tourism: Actor practices in the English/Welsh border.
Journal of Rural Studies, 26 (3), 260-271.



SITCON 2015 - RESURSI KAO FAKTOR KONKURENTNOSTI TURISTICKE DESTINACIJE

Sharpley, R., & Jepsonm, D. (2010). Rural tourism and the
challenge of tourism diversification: the case of Cyprus.
Tourism Management, 23 (3), 233-244. doi: 10.1016/
S0261-5177(01)00078-4.

Shen, F., Hughey, K.F.D., & Simmons, D.G. (2008). Connect-
ing the Sustainable Livelihoods Approach and Tourism.
A Review of the Literature, 15 (1), 19-31. doi: http://
dx.doi.org/10.1375/jhtm.15.1.19

Silva, L., & Leal, J. (2015). Rural tourism and national iden-
tity building in contemporary Europe: Evidence from
Portugal. Journal of Rural Studies, 38, 109-119. doi:
10.1016/j.jrurstud.2015.02.005.

Snieska, V., Barkauskiené, K., & Barkauskas, V. (2014). The
Impact of Economic Factors on the Development of
Rural Tourism: Lithuanian Case. Procedia - Social and
Behavioral Sciences, 156 (4), 280-285. doi: 10.1016/j.sb-
spro.2014.11.189.

Su, B. (2011). Rural tourism in China. Tourism Management,
32(6), 1438-1441.

Thompson, Ch.S. 2004). Host produced rural tourism: Towa’s
Tokyo Antenna Shop. Annals of Tourism Research, 31
(3), 580-600. doi: 10.1016/j.annals.2003.11.004.

Weaver, B.B., & Lawton, L.J. (2001). Ecotourism in Bhutan:
Extending its Benefits to Rural Communities. Annals
of Tourism Research, 35 (2), 489-508. doi: 10.1016/j.an-
nals.2008.02.004.

Yang, Y., Liu, Z.H., & Qic, Q. (2014). Domestic tourism
demand of urban and rural residents in China: Does
relative income matter? Tourism Management, 40, 193-
202. doi: 10.1016/j.tourman.2013.05.005.

Yinga, T., & Zhoub, Y. (2007). Community, governments
and external capitals in China’s rural cultural tourism:
A comparative study of two adjacent villages. Tour-
ism Management, 28 (1), 96-107. doi: 10.1016/j.tour-
man.2005.12.025.

Zhou, L. (2014). Online rural destination images: Tourism and
rurality. Journal of Destination Marketing & Manage-
ment, 3 (4), 227-240. doi: 10.1016/j.jdmm.2014.03.002.



